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60%
of Google searches 
end without a click

900M
Weekly users are searching 

on ChatGPT

4.4x
Higher conversion from AI traffic



AEO (Answer Engine Optimisation) is the 
practice of optimising your brand and 
content to appear in AI-generated answers 
on platforms like ChatGPT, Perplexity, and 
Gemini. 

Just as SEO helped marketers get found on 
Google, AEO helps marketers get found in 
the AI-powered answers that more and 
more people are turning to instead of 
traditional search. 

What is AEO?



How AI Answer Engines Work.

How to win: get your brand in more 
citations

Answer engine responds with 
recommended brands, drawing on 
multiple sources [CITATIONS].

Someone types a question into 
ChatGPT [PROMPT]
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The brands most prominent in the 
citations get recommended  
[VISIBILITY]
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How to Set up 
HubSpot AEO

03



Navigate to Marketing Hub> AEO

Step 1: Add your brand name variations



Step 2: Review and Add Competitors



Step 3: Review products and ICPs



Step 3: Review products and ICPs



Step 3: Review products and ICPs



Step 3: Review products and ICPs



4. Review Prompts



Understanding 
AEO Metrics



1. Brand Metrics: Brand Visibility



1. Brand Metrics: Brand Sentiment



2. Competitor Landscape



3. Citations



4. Prompts



4. Prompts



5. Recommendations



HubSpot AEO Demo


